Fingal Branding

Profile of the Group

The group comprises representatives of the Fingal County Council, tourism, industry and community of Fingal. Our main objective is to develop and roll out a Fingal Place Branding Strategy which reflects the economic, social and cultural aspects / perspectives of Fingal. Having discussed at length our needs we are now looking to deliver a Fingal Brand which graphically depicts the essence of Fingal.

A  number of Fingal brands already exist however these tend to represent specifics areas e.g. the Fingal County Council redeveloped brand, the Fingal Tourism brand and a number of others representing, enterprise, sport etc. (see attached examples)
The consensus of the group is that no one existing brand conveys what ‘Fingal’ in its ‘entirety’ is about
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Our Aims

We want a brand which will spearhead a branding strategy aimed at adding measurable economic, social and cultural value to the Fingal regions.
The brand will aim to:

1. Depict Fingal graphically

2. Create a sense of place and identity for regular visitors and existing residents

3. Attract people to the county as a place to live, visit, invest, or locate

4. Promote excellence in Fingal’s products and services

5. Promote sales and value of products and services

6. promote a sense of place which unites government, the private sector and the population
As a group we want to focus on 3 main principles—clarity, coherence, and control.
Clarity

Viewers of the Fingal Brand are unlikely to make an effort to figure out what the brand means or what value it delivers. The design therefore needs to be clear and concise, and supported by brand management which articulates clearly and consistently what the brand is about.
Coherence 
For a Fingal Place brand there needs to be a balance between complexity and simplicity, the need for effective message shouldn’t dismiss diversity of place. Therefore the design needs to be coherent and logical, and reinforce our brand promise to reflect Fingal in its entirety. 
Control – The group requires advice on how to control use of the brand, offer guidelines and direction on how best the design can be used and developed in the future buy providing a design which lends itself to dissemination and redeveloping for sub-brands. 

The logo must be effective both in print and on the Web. 

Our Target Audience

1. Those living and working in Fingal

2. Products providers – as a mark of excellence. 

3. Those visiting Fingal

4. Associate groups 

How we intend on reaching our target audience through
· print
· Web 

· Associate member’s printed material
· CD Rom

· TV footage

· other publicity 

The brand must be suitable for use in all walks of Fingal life e.g. by heritage / community groups, by industry etc so it can’t overly identify with any one sector. 

Budget And Time-Scale

Initially we are asking a number of companies to provide the group with design ideas with a view to commissioning the winning company to develop those ideas. Please contact Rory O’Byrne for exact details of initial and subsequent budgets.
Time scale – we wish to view initial design ideas in early February 2006. The winning company will then have a further 6 months to develop the design.

Design
Core attributes of the design – 
· Diversity – recognise the diversity of the area, geographically, socially, culturally, historically. Enabling the brand to reflect Fingal 2006 and into the future.
· Innovative. Reflect the ability of Fingal to be at the forefront of innovations. Young county, young population, innovative council, industry etc etc. 
· Attractive –providing a design the Fingal residents / companies can relate and aspire to.
Secondary Attributes
· Smart. Suggest professionalism as well as a sophistication of approach but also reflect Fingal rich heritage and culture

· Excellence - further Fingal’s aspirations to be a guiding light in terms of quality and excellence
· Flexibility - we need a design that would lend itself to being further developed into sub-brands
We believe the design should incorporate:

· Colour
· Imagery
· the word Fingal and possible other text (at your discretion)
· An atmosphere that particular reflects Fingal in its entirety

The initial design can be provided in two colour however the developed brand will be required in a number of versions:
· Two-color (black plus a second color) 

· Black and white (screened black may be used) 

· Multi-color version
We have attached examples of what we consider to be effective place brands. We have also attached samples of Fingal marketing & branding materials including Fingal County Council, Fingal Development Board, Fingal Tourism, Fingal Heritage Forum etc.
The group also like the place branding initiatives of Kilkenny, Meath and West Cork. 
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Some existing Fingal corporate or product brands:
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The Fingal Heraldic Crest

Symbolising ….
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The New Fingal County Council Corporate Brand


[image: image3]Fingal Tourism 

[image: image4]

[image: image5]                   [image: image6.png]



[image: image9.png]]



[image: image10.jpg]


[image: image11.png]Fing!



